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Introduction

Welcome to the “Syndicate Edition” of The Nettle Magazine.

You are free to distribute this PDF document, providing no
amendments are made. You are not, however, permitted to sell this
magazine. If this magazine has been sold to you, please report this by
emailing david@thenettle.com

The “Syndicate Edition” contains the same great articles as the full
version, but excludes some of the features included in the “Full
Version”. Namely, the cinema and DVD reviews, the free gifts and the
competitions to win DVD and cash prizes.

If you would like to try the full version of The Nettle Magazine, you can
get your first month’s subscription absolutely free. Just use the link
below:

One Month Free Trial of The Nettle Magazine

Competition – Win $20

To help us get a sense of the circulation of this magazine, please enter
our free prize draw.

Simply send your name and paypal email address to
david@thenettle.com with the subject line “Issue #29 – Syndicate
Competition.

The first person drawn at random will win $20, paid via PayPal.

Your email address will not be stored or used for any other purpose
and your email will be deleted after the draw has been made.

If you have any questions, please email david@thenettle.com
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Editor’s Note
David Congreave

Traffic Exchanges are, perhaps, one of the most misunderstood forms
of internet marketing currently in existence.

Often lumped in with unsavoury or weak systems such as Free-For-All
Links, safelists or autosurfs; traffic exchanges are dismissed by many
as useless.

Nonetheless, there are a great number people, myself included, who
use traffic exchanges and continue to be satisfied with the results.

For the uninitiated, this new series of articles on traffic exchanges will,
hopefully, open your eyes to the benefits of using these programs. To
those already in the know, this series will provide you with useful tips
and insights that you may not have come across before.

Also in this issue, we deconstruct Nickel Mania, Mark discusses the
final article in our series on PR and Robert takes a look at his web logs.

David Congreave is the editor of The Nettle Magazine. He lives in
Leeds and works for Paypershop Ltd, a small, family, internet
business.
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Using & Understanding Traffic Exchanges
– Part One

Traffic is the lifeblood of any website. Whatever your website is or
does, without traffic it will not work.

Traffic exchanges (TEs) were created with the lofty goal of allowing the
users to gain a steady stream of traffic to their website without the
cost of PPC and without the difficulties of SEO. In this series of articles
we’re going to consider how to get the most out of TEs and, you’ll be
pleased to know, it’s a lot easier than you might think.

Before we begin, it must be understood that the traffic that TEs
generate is relatively untargeted. This isn’t to say that the traffic isn’t
valuable, it’s just important to realise that TEs are not a silver bullet.

For maximum effect, TE use should be approached in a very specific
way and should only be used as part of a wide spread of different
traffic generating techniques.

OK. Now the disclaimer is out of the way, let’s begin by considering
exactly what a traffic exchange is and how to get started.

What Is A Traffic Exchange?

The philosophy of a traffic exchange is simple:

You visit someone else’s website and, in exchange, someone else visits
your website.

The traffic exchange provides a simple control panel for performing
this function while, at the same time, ensuring that users don’t cheat.

Virtually every traffic exchange (and there are many), have their own
unique twists and themes, but the basic principle is absolutely the
same.

The majority of traffic exchanges are free to join (there are some
exceptions, but we’ll discuss that in a future article) and, once you’ve
opened an account with one, it takes just a few moments to get
started.



We will discuss other traffic exchanges and the variations in a future
article, but for the sake of consistency we’re going to mainly focus on
just one traffic exchange to use as an example.

Clickn’Putt is a new traffic exchange that normally costs $19.99 to
join, but if you enter the word nettle as a discount code, you can
join for just $1.

To get the most out of this series of articles, I recommend joining this
exchange so you can follow along with the steps.

Getting Started

Click the link below to enter the homepage and then scroll to the
bottom to enter the word nettle as a discount code.

Join Clickn’Putt for $1

Once you’ve completed the payment process you will be offered the
chance to upgrade for a discounted price. This is optional but is highly
recommended.

One of the things we will be discussing in a future article is why it is
important to upgrade in at least some of the TEs that you use. Having
the opportunity to do so for a discounted, one-time fee will save you a
lot of money rather than paying in monthly instalments so, if you can
afford to do so, be sure to take advantage of the one-time-offer.



Whatever you decide, once you’ve finished the registration process
you are ready to log-in to the members area.

From here you are presented with a lot of options. You can ignore
most of them for now as the main thing is to:

1) Setup the website you want the traffic to go to.

2) Activate your account.

Your Website

Begin by clicking on “My Sites” in the left-hand menu:

Next, click on the link that says “Add a new site here”.

You can add the direct URL of your website. But, if you want to send
traffic to multiple websites you would do well to use a rotator.

PageSwirl is the approved rotator for many traffic exchanges. By
using your PageSwirl link in every TE you join it makes changing the





Start Surfing

The next step is to visit five member sites to activate your account.

Go back to the members area and click on “Surf Now”.

You will be taken to the surfing control panel. The website you are
being asked to view will be in the centre of the screen with a control
bar at the top and the bottom of the screen.

We will go through all the different aspects of the surfing screen in the
next issue so, for now, we’ll concentrate on surfing five pages to
activate your account.

View the website in the centre of the screen. If it interests you, feel
free to explore it, click on it, whatever you feel like. Just one word of
warning: If you want to bookmark the website, don’t use the
“bookmark” option in your browser as it will only bookmark the TE.
Instead, right-click in the centre of the screen and select the
“bookmark” or “favourites” option from this menu.

In the unlikely event that you lose the surfing control panel, don’t
panic. Just go back to the TE homepage, log-in again and start over.

Once you’ve finished looking at the website on display, it’s time to
move on to the next one. Look for the “timer” and the “cheat
protection”.



The timer and the cheat protection will move randomly so it may be at
the top or the bottom of the screen. Once the timer reaches zero, the
cheat protection will appear.

To view the next website, just click the image that matches the one on
the left. In the above instance, you would click the circled image.

As soon as you click, your visit will be registered and a new website
will be loaded. Once you have recorded five visits, your account will
be activated and you will start to receive visitors to your website.

That’s all for now.

There’s lots more to learn and in the next issue we’ll be talking about
things like surf ratios, referrals and banners. In the meanwhile, do
some surfing and explore some of the other menu options.

In The Next Issue: How to work TEs and make them work for you.

Traffic exchange owners are a fanatical passionate bunch and there is
a good chance that they may wish to offer some additional insights as
well as some criticisms of these articles.

If this means you, click the link below to discuss this article in The
Nettle Forum.

Enter The Nettle Forum



Case Study – Nickel Mania X

A couple of weeks ago you probably received a flurry of emails from
people telling you about Nickel Mania X. If you missed it, the sale was
for a set of DVDs featuring a seminar from Gary Ambrose, Mike
Filsaime and Keith Wellman.

The hook was that the sale started from just five cents, with the price
going up by an additional five cents with each sale.

Nickel Mania has been around for a while and it works on the same
principle as a one-time-offer or a time-limited offer. The customer is
motivated to purchase quickly, rather than miss out on a good deal.

With this particular sale, everyone that purchased the product was
provided with an affiliate link to recommend the sale to others for
100% commission.

From the outside looking in, it may appear difficult for the owner to
make any kind of profit from this arrangement. In this article we will
look at how this system can be used to make the owner an initial
profit, as well a long-term income.

Viral

The first piece of the puzzle is that Nickel Mania creates a way of
generating a lot of interest in a short space of time.

Because purchasers of the product receive a link to recommend the
sale to others, every customer is a potential affiliate. Everyone that
signs up now has a reason to tell others.

One-Time-Offer

OTOs are everywhere, mainly because they are extremely effective.
With Nickel Mania, the OTO is carefully selected to correspond to the
product being sold which, in turn, will result in a higher conversion
rate.

Even more so when you consider that the OTO is presented to the
customer immediately after they have just made a purchase. It is far
easier to get a sale from an existing customer and especially when
they are already in buying mode.



If Gary Ambrose had just put up a sales letter for the OTO by itself, he
would likely have gotten a far lower conversion rate than by making it
a back-end sale to a much cheaper product.

And, of course, he would have lost the viral effect that brings in so
many potential customers.

Back-End Sales

You’ll often hear back-end sales talked about in conjunction with the
“marketing funnel” (click here for a good description -
www.webpromotion-weekly.com/marketing_funnel.cgi ).

In this instance, the low-priced DVD set is the top of the funnel, and
the OTO is the next layer down. But this is just scratching the surface.

Once the DVDs arrive, the package contains a letter for another special
offer. And, no doubt, additional offers will be sent to everyone who
purchased this product.

And this is the purpose of the Nickel Mania sale.

Gary Ambrose may only break even or even make a small loss on the
initial sale, but he has quickly built a list of customers who have
demonstrated their willingness to invest in training. If they benefit
from the product (and having watched the DVDs, I believe there is a
strong likelihood that they will), they will now be more willing to listen
to offers in the future.

So now that you understand the model for Nickel Mania, how can you
apply this knowledge, short of copying the format exactly?

Every step in the process described above is a valuable technique in
building a business. Realise that NOTHING in this process is about
getting a single sale and then moving on.

To build a long-term business, you must have a way of building a
relationship with your customers to turn them into life-long customers.
Take a long hard look at your business model and compare it to the
following areas. If you don’t have these in place, look for ways to
incorporate this into your business.



Lead-Generation

Do you have a method for generating leads? A “lead” is simply a
visitor to your website or a subscriber to your mailing list.

Lead-Capturing
Do you have a method for capturing leads? This needs to be as low-
risk for the lead as possible and could be something as simple as
handing over their email address in exchange for something of value.

Relationship Building
Do you have a method for building a relationship with your leads? You
can contact leads by email, post or telephone. There doesn’t need to
be any selling at this stage; but if there is, don’t make it the dominant
part of your message.

Sales
Do you have a method for converting leads into customers? A
customer is someone who spends money with you, whether it is $1 or
$1000. No prizes for guessing that it is easier to get a lead to spend a
small amount to begin with.

Back-End Sales
Do you have a method for selling additional products to your existing
customers? If someone has spent money with you before, no matter
how small an amount, as long as you delivered a good product, there
is a good chance that the customer will purchase from you again.

The above areas are simplified because no two businesses are alike
and the way in which different businesses implement the above will
vary dramatically.

The main thing is to understand that whatever kind of business you
operate, there IS a way to incorporate this process into your work.



The Nettle Magazine
Recommends…

David Congreave

Each month The Nettle Magazine recommends the best home
business related products we’ve had the opportunity to review.

No hype. No hard sell. Just honest reviews.

Only the BEST products get The Nettle Magazine seal of approval.



Hit Exchange News

There are many, many traffic-exchange related tools on the Internet
and we’ll feature some of the best over the coming months.

But, if you’re looking for a place to start, you cannot do better than
subscribing to Jon Olson’s - Hit Exchange News.

Born in 2003, Hit Exchange News is a newsletter dedicated to the
traffic exchange industry and has become widely recognised as THE
source for news, views and reviews.

Jon Olson has been flying the flag for traffic exchanges for many years
and, through Hit Exchange News, he provides an expert analysis from
the point of view of a TE owner AND as a user.

What Jon doesn’t know about traffic exchanges could be written on the
back of a postage stamp… with a thick crayon.

Each issue includes a news round-up, some personal observations, a
review and, more recently, some additional comments from other TE
aficionados.

A subscription to Hit Exchange News is absolutely free, just click the
link below and enter your name and email address to begin.

Subscribe to Hit Exchange News



Burdett Marketing’s
PR Made Perfect

Mark Burdett

Mark Burdett is one of the UK's leading Marketing Experts. With
almost 2 decades worth of successful Marketing, Mark has worked on
marketing campaigns for companies including Norwich Union and
Zurich.

Now based in Newcastle upon Tyne, Mark currently works as
Marketing Manager for one of the UK's leading Insurance Brokers as
well as providing marketing tips, advice and guidance for UK
companies on a consultancy basis through Burdett Marketing.

Recommended Links:

Northern Counties

Apex Radio

Burdett Marketing

Marketing Experiments

Beermat.biz



Part 6 – PR made Perfect

Well Ladies and Gentlemen, here we are. The final instalment of how
you can use Marketing’s Greatest Secret to secure exposure for your
business without having to spend a fortune.

A lot has been covered since part 1 so, based on the knowledge you’ve
hopefully acquired in the past 5 months, can you guess which recent
events might have spawned the following headlines? (answers at the
end)

a) We’re coming home, We’re coming home – Lions are the new
Kittens

b) End of the road for Sports Greatest Showman

c) What a Flaming cheek as XXXXXXX XXX hike up prices

d) Oliver’s Army is here to stay, Oliver’s Army it’s Chips Away

With so much happening, there’s every chance PR might not be sitting
at number 1 in your “to do” list. I do hope, however, that it’s on there
somewhere as PR done correctly and done well can produce results
beyond belief.

In this final instalment I’ll re-cap the main points that you really want
to master and then say goodbye to PR with a few final words (like
Jerry Springer but without such episodes as “I married a horse”, “Don’t
hurt the midget” or “Out of jail, out of luck” – all great headlines by
the way!).

So here the four key points you should remember when it comes to
Public Relations:

1. Grab Their Attention

Your headline is vital as without a headline that gets the media’s
attention, you have very little chance of what you have to say ever
being published. Be creative, be controversial, be timely and meet the
needs of the person reading your press release.

If you don’t then expect your press release to fall foul to the dreaded
“STB” (Screwed up and Thrown in the Bin).



2. Make It Interesting

STB will also happen if the content of your press release isn’t
newsworthy. Put yourself in the media’s shoes and make sure what
you have to say is interesting.

3. Become The Media’s ‘Expert’

On every topic that the media covers they have experts who they turn
to in order to get quotes, news and to fill gaps. It is therefore vital that
whatever your business is, YOU BECOME THE EXPERT.

And don’t limit yourself to just thinking you’re the expert in one field.
Every single one of us is an expert in something and your job with PR
is making sure your media contacts know it.

A few examples are:

Your Job You’re An Expert In

Business Owner Business Start-Up
Running a small business
Employment matters
Staff training
Health and Safety at work

Marketing Manager Marketing
for Insurance Company Online Marketing

Copywriting
PR
Advertising
Direct Mail
Financial Services
Insurance
Risk Management
Pay per Click
Search Engine Optimisation

And so much more.

The point I’m trying to get across is that if you have experience in a
particular topic (even if it isn’t the one your job or title would
immediately indicate) then tell the media and become their expert.
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Coach’s Corner
Laurie Hayes

Laurie Hayes, “The HBB Source,” helps home-based business
owners and those who are considering starting their own home-based
business, get clear on their goals, excited about the possibilities, and
organized in their thinking, planning and actions.

Laurie is not only a Professional Coach, but also a Mentor and
Resource to her clients and readers. Laurie has authored numerous
articles on work/life balance and small and home-based business
practices and strategies. She is regularly invited to contribute articles
to online, small business magazines.

Recommended Links:

The HBB Source

Jay Abraham Insider's Club

SCORE

Elance





9. Make your filing system user friendly. It doesn't have to be A-Z.
You can dedicate one drawer to signed contracts, one to proposals or
tenders, one to sub-contractors, one to business operations (ie. bank
statements, utility bills, office supplies, etc).

10. Assign a drawer or container to historical records such as income
tax records, expired insurance policies, copies of legal records, etc
(store original legal documents in a fireproof safe).

As you decide where to place items, base your decision on where you
want to find them, not on how you want to store them.

Ask yourself under what circumstances you will require each item and
where you would go to find such an item at some point in the future.

11. Assign individual drawers, cabinets or plastic containers to family
members who share your desk. Ask that they keep their documents
separate from your business paperwork.

Something as simple as stackable trays on the corner of your desk
(one for each of you) will help reduce desk clutter.

12. Open your mail next to the recycling box. That way the junk mail
will never make it to your desk.

Not all home offices can be cleared of clutter in one day. Once the first
overhaul is done, you may realize it's time to create specific structures
to keep things organized on an ongoing basis. You may need to
purchase bins, trays or containers (wall mount, door hanging or desk
top).

As you make your decisions on how to handle each piece of paper, ask
yourself, "Will this action bring me closer to my goal or take me
further away from it?"

Get in the habit of asking yourself that question prior to each activity
you consider. You'll find yourself making better decisions and
eliminating unnecessary activities.



Sensei Says
Robert Agar-Hutton

Robert Agar-Hutton (who was born in 1953) has a varied background
as an accountant, a computer programmer and systems analyst, a
business and marketing consultant, a website designer, a trainer, an
after dinner and motivational speaker, an author and a martial artist
with over thirty four years of experience.

Recommended Links:

www.linkcloaker-express.com

www.qtvh.com

www.winghigh.co.uk



Who Goes Where?

When you listen to a story or see a movie do you ever wonder “How
can I make that message part of my life? What lessons can I learn?”
Some people can make huge changes and improvements in their own
lives by learning from others; some seem to find it difficult…

I want you to learn from me.

In the following article read about what I do but think about what YOU
can learn and what YOU could do. It may be similar to me or it may be
that what I say simply provides fertiliser for an idea of your own to
grow in…

Who goes where?

Who looks at web logs? I used to. I used to look at the ‘raw’ logs and I
used to look at processed reports that I got from a variety of tools
either provided by my web hosting company or tools that I had
downloaded.

You know what? They didn’t tell me what I needed to know!

Here are some stats from one of my websites http://www.your-
anger.com :

The stats are generated ‘on the fly’ by a php script that I have on a
password protected webpage.

“How To Deal With Your Anger” - Statistics Report
LAST SALE : Tue 15 Aug 2006 14:38
SALES : = 317
REFUNDS : = 8
LIVE COPIES : = 309
REVIEW COPIES : = 13

Accesses to online resources : = 1497
Number of users accessing online resources : = 268
Number of IP Addresses accessing online resources : = 293

Number of registered eBooks : = 285

Since 17th May 2006 NEW SITE - 4388 visitors



I type in the URL and a password and get the latest details.

The details are derived by the php script interrogating a couple of
MySQL databases which hold information about sales and customers
visits to the website.

The specific code that I use isn’t important. What is important is that I
can QUICKLY see the status of the product. I can add other statistical
or specific information easily as I am in control of the script.

In the live webpage, after the information shown above, I also list any
eBooks that have been purchased but not registered. This allows me to
contact people who have bought my eBook but not started reading it
to say “Hi, how can I help”.

Do you know why I do this?

Well mainly because I want people to benefit from the eBook but also
because I know that people who gain a benefit from one of my
products may come back for another product or recommend other
customers.

Now you may be thinking “But I don’t know how to program.” You
know what, neither did I until I learnt! You could learn too but if you
really don’t want to, then there are lots of people who will do the
programming for you. elance.com is popular but there are lots of
places that you can find talented (and inexpensive) programmers that
are willing and able to help you.

What should you track? The answer is that you should track
information that helps you maintain and improve your website and
your business.

Some of the things I track are visits and conversions. If I know that I
need a hundred visitors to get one sale then I know that I need to get
more visitors or work on obtaining a higher conversion percentage.

I also have a script that analyses different sorts of visits so I can see
that affiliate ‘Joe’ has sent 58 people to my site this month and affiliate
‘Jane’ has only sent 20 people. This allows me to send an email to ‘Joe’
saying thanks and an email to ‘Jane’ saying thanks and, by the way,
how can I help you to refer more people. Sometimes an affiliate will
need a new graphic or a different bit of text – or maybe just a friendly
reminder so that they can tell more people about my eBook.



Click Tracking. On some of my sites I have more than one ‘buy now’
button on a single page – this helps the ‘impulse buyer’ who does not
want to read the whole sales blurb and also helps the quick decision
maker who knows after reading a paragraph or two what they want to
do.

I track to see the number of purchases from ‘button 1’, ‘button 2’,
‘button 3’, etc. Why? Because I can then try and optimize my sales
copy. Is long copy working? Is the headline ‘punchy’ enough? For my
click tracking I use a program called Linkcloaker Express that I
originally wrote to cloak links but now use far more for tracking click
options.

There is a saying that I love - “You can’t manage what you can’t
measure”. Make sure you are measuring and tracking everything that
will aid your success.

By the way, if you are interested in promoting my eBook on “How To
Deal With Your Anger” then please have a look at
www.your-anger.com/aff/index.php

Linkcloaker Express has a website at www.linkcloaker-express.com

In my next article I’m going to talk about business networking and
actually meeting real live people.
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Special Offers and
Free Gifts

Each month we feature discounts, special offers or free gifts
exclusively for our subscribers. Some of these are related to The
Nettle Magazine, others are offered by third-parties.

Featuring:

Traffic Exchanges - Rebrand

Product Launch

Personalise Your Website

The Nettle Shop



Traffic Exchanges – Re-Brand

The opening article “Using & Understanding Traffic Exchanges” has
also been produced as a stand alone PDF that you can re-brand with
your own affiliate links and distribute freely.

This free gift is only available to full members of The Nettle
Magazine. If you would like to try the full version of The Nettle
Magazine, and get this free gift,, you can get your first month’s
subscription absolutely free. Just use the link below:

One Month Free Trial of The Nettle Magazine


